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It is not uncommon to hear the frustration about turnover of personnel in the 

forecasting and planning profession.  “We invest a lot of money in training 

them, but they leave.” This may be because their salaries are not competitive, 

while other companies offer much more. This latest IBF benchmarking study 

of salaries in the forecasting and planning profession can provide some 

information on what other companies are paying. 

OBJECTIVE OF THIS STUDY

The objective of this study is to benchmark the salaries of forecasting 

professionals by rank, which includes Forecast Analyst, Senior Forecast Analyst, 

Forecast Manager, Senior Forecast Manager, Director of Forecasting, and 

Vice President of Forecasting. For simplicity, we equated Demand Planner as 

Forecast Analyst, Sr. Demand Planner as Sr. Forecast Analyst, Demand Planning 

Manager as Forecast Manager, etc. Salaries are benchmarked:

1.     When all industries are combined

2.     By industry: Consumer Products and Food & Beverages

3.     By region

4.     By the size of a company

5.     By academic background

6.     By the software they use 

DATA USED

Unlike the survey data used in the past, data used in this study are of those 

who were looking for a job in the field and contacted the recruiting firm, 

LifeWork Search, which specializes in placing forecasting professionals. Their 
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Managing Director, Jason Breault, is also IBF’s Boston Chapter president. At 

the time of registering with this firm, job seekers gave information about their 

background, including their salary.  In the survey data, respondents know their 

salary, but have to guess for others. This is because in the survey questionnaire, 

respondents are asked to list the salary of a Forecast Analyst, a Senior Forecast 

Analyst, a Forecast Manager, a Director of Forecasting, and a Vice President 

of Forecasting. If the respondent is a Forecast Analyst, he or she knows for 

sure his or her salary, but for others, he or she may have to guess. Therefore, 

information collected from the recruiting firm can be considered superior and 

more accurate, as there is no guessing. 

The total number of observations was 536. As you’ll see, salaries may vary from 

region to region, from industry to industry, by the size of the company, by the 

academic background of an individual, and by the software used. The data 

used here capture all of this information, and are of 2012. 

SALARIES OF FORECASTING PROFESSIONALS  

( When All Industries Are Combined)

 When all the industries are combined, the average salary of a Forecast Analyst 

is $79,884, a Senior Forecast Analyst, $85,133, a Forecast Manager, $109,370, 

a Senior Forecast Manager, $112,736, a Director of Forecasting, $173,394, and 

a Vice President of Forecasting, $256,875. (See Table 1) If a person received 

any bonus, it was factored in these numbers. Although the salary difference 

between a Forecast Analyst and a Senior Forecast Analyst and between a 

Forecast Manager and a Senior Forecast Manager is minor, there is a significant 
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gap between the salaries of a Forecast Analyst and a Forecast Manager, and 

between a Forecast Manager and a Director of Forecasting, and between a 

Director of Forecasting and Vice President of Forecasting. The difference tends 

to be a combination of a larger salary and a larger bonus. The average salary of 

a Forecast Manager is 37% higher than a Forecast Analyst; the average salary 

of a Director of Forecasting is 59% higher than a Forecast Manager; and the 

average salary of a Vice President of Forecasting is 48% higher than a Director 

of Forecasting. 

SALARIES OF FORECASTING PROFESSIONALS BY INDUSTRY 

(Consumer Products and Food & Beverages)

Because of the limited number of observations in other industries, we confined 

this study only to two industries—Consumer Products and Food & Beverages—

where we had a significant number of observations. It appears that these two 

industries hire the largest number of people in the planning and forecasting 

field. Although their salaries differ, they are not far apart from each other. (See 

Table 2) 

SALARIES OF FORECASTING PROFESSIONALS BY REGION

Salaries vary from region to region. We divided the country into eight 

regions: Far West, Great Lakes, Mideast, New England, Plains, Rocky Mountain, 

Southeast, and Southwest. Table 3 gives average salary by rank of each region, 

as well as the names of states in each region. It appears that salaries are, by and 

large, the highest in the Far West region and the lowest in the Great Lakes. We 

did not have enough observations for the Rocky Mountain region. 
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SALARIES OF FORECASTING PROFESSIONALS BY THE SIZE OF 

A COMPANY

 To determine whether the size of a company makes any difference, we broke 

down the forecasters in two groups: forecasters working in companies with 

annual sales revenues of less than $1 billion and in those with revenues of $1 

billion and higher. Their average salaries are given in Table 4. It shows that, in 

each rank, the salaries of forecasters in large companies are higher than those 

in small companies. The difference is more significant at a higher rank than at 

a lower rank. For example, the salaries large companies pay for the rank of a 

Director of Forecasting is 20% higher than small companies. 

SALARIES OF FORECASTING PROFESSIONALS WITH DIFFERENT 

ACADEMIC BACKGROUNDS 

 To see whether a forecaster’s academic background makes a difference, we 

broke down the data based on three degrees: associates, bachelor, and masters. 

There were a few forecasters who had just a high school diploma. Also, there 

were some who had a Ph.D. Since their numbers were small, we excluded them 

from this study. The data show that academic background makes a significant 

difference. In each rank, a forecaster with a bachelor degree makes much more 

money than with an associate degree, and with a master degree more than 

with a bachelor degree. (See Table 5)
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SALARIES OF FORECASTING PROFESSIONALS BY THE 

SOFT WARE THEY USE

 To see if the software they use makes any difference in the salary, we broke 

down the data into six groups: JDA (comprised of JDA, Manugistic, and i2 

Technology), SAP (APO), Oracle (Demantra), Logility, Excel, and others. It 

appears in this study, by and large, the users of JDA draw more salary than 

others. (See Table 6) The interesting point is that there are still many companies 

that do not use any forecasting software other than Excel. Many people who 

claimed they were using an ERP system for forecasting, we later found out 

by direct communication that they were using nothing more than Excel. For 

those that use common ERP systems such as SAP or Oracle, we asked whether 

they were using their respective advanced planning system add-ons such as 

SAP “APO” or Oracle “Demantra” for forecasting. Often the answer was “no,” 

implying they were just extracting data out of their ERP system, manipulating 

and preparing forecasts in Excel, and then uploading it back to their ERP.

 EMPLOYERS’ PREFERENCE

 There seems to be no consensus among hiring managers on the importance 

of experience in using forecasting tools, according to Jason Breault. However, 

when you talk to them, you get the impression that deep down, hiring 

managers prefer a candidate with some experience in implementing and/

or using a forecasting tool (though, not any specific one), over the ones who 

don’t. Mr. Breault goes on to say that companies that have invested in various 

forecasting tools are often hesitant to hire a candidate without any experience 
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with an equivalent tool. However, one common denominator is the importance 

of Excel and/or Access experience. Having experience in creating pivot tables, 

macros, and V-lookups in Excel is a big plus. Furthermore, where the data to 

be manipulated are highly complex, the ability to conduct SQL queries or do 

visual basic programming with Excel or Access also sets a candidate apart from 

others.

DEMAND FOR FORECASTING PROFESSIONALS 

 As we mentioned in the previous Research Report, the recession that officially 

ended in June 2009 has done wonders for the forecasting profession. When 

the recession hit, companies quickly moved from a “if we could build, we 

will have it” mentality to a much more conservative approach. Cash quickly 

became king. The leading generator of a good cash position was the forecast. 

Therefore, the role of a demand planning professional was much safer than 

other functions. Fortunately, this kind of feeling still exists. With that being 

said, we have seen two primary trends in 2013:

1)	� Joining an organization early in ones career as a demand planner offers 

a fantastic opportunity, because it provides exposure to cross-functional 

collaboration by working with Sales, Marketing, Supply Chain/ Operations, 

Finance, and the New Product Development Group. There is no other 

function that provides such exposure across the company. The downside, 

of course, is that it also creates a lot of interest in other areas because of the 

business.  On the average, with a five year career as a demand planner, half 

of them move on to other parts of the organization. We have often observed 

if a person stays in Supply Chain, he or she moves to Supply Planning. 
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If he or she moves to another part of the business, he or she most likely 

gets into category management. If a company has enough opportunities 

within to satisfy the desire of a demand planning professional, it will hold 

on to the employee. Unfortunately, not too many companies have such 

opportunities, and thus wind up losing them despite making significant 

investments in them.

2)	� Although the economy has rebounded, there still seems to be too much 

uncertainty in the market. Many organizations that are growing are still 

very cautious about capital investment, but not in demand planning.

Despite increasing demand of professionals in Demand Planning and 

Forecasting, there are still very few schools that offer formal training in the area. 

Students entering the workforce with a degree in Supply Chain, Forecasting, 

Statistics, or Engineering have a greater chance in landing on a job. They have 

an extra edge if:

1)	� They have completed an internship, if not in Demand Planning, at least 

within a role that required them to manipulate data. 

2)	� They have some formal training in Excel with the ability to create pivot 

tables, V-lookups and/or macros.
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SALARIES OF FORECASTING PROFESSIONALS
All Industries Combined

R A N K S A L A RY

Forecast Analyst $79,884

Sr. Forecast Analyst $85,133

Forecast Manager $109,370

Sr. Forecast Manager $112,736

Director of Forecasting $173,394

VP of Forecasting $256,875

Notes: 	1. Salary data is $ USD. 
	 2. �The number of observations of VP of Forecasting was only two. 

SALARIES OF FORECASTING PROFESSIONALS
Consumer Products and Food & Beverages

R A N K

CO N S U M E R 
P R O D U C T S 
( S A L A R Y )

F O O D  & 
B E V E R AG E S 

( S A L A RY )
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TABLE 3

SALARIES OF FORECASTING PROFESSIONALS
By USA Region

 
R A N K

FA R  W E S T 
( S A L A R Y )

G R E AT  L A K E S 
( S A L A R Y )

M I D E A S T 
( S A L A R Y )

NEW ENGLAND 
( S A L A RY )

By  USA Region (continued)

 
R A N K

P L A I N S 
( S A L A R Y )

R O C K Y 
M O U N TA I N S 

( S A L A R Y )
S O U T H E A S T 

( S A L A R Y )
S O U T H W E S T 

( S A L A RY )
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TABLE 4

TABLE 5

SALARIES OF FORECASTING PROFESSIONALS
By Size of Company

R A N K

COMPANIES WITH LESS THAN  
$1 BILLION SALES REVENUE 

(SALARY)

COMPANIES WITH $1 BILLION 
OR  MORE SALES REVENUE 

(SALARY)

COMPANIES WITH LESS THAN 
$1 BIL. VS. MORE THAN $1 BIL. 
SALES REVENUE (% CHANGE)

SALARIES OF FORECASTING PROFESSIONALS
Based on the Academic Backgrounds

 
R A N K

A S S O C I AT E 
( S A L A RY )

B AC H E LO R 
( S A L A R Y )

M A S T E R 
( S A L A R Y )

A S S O C I AT E  
V S .  B AC H E LO R 

( % CHANGE)

B AC H E LO R 
V S .  M A S T E R 
( % CHANGE)
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TABLE 6

SALARIES OF FORECASTING PROFESSIONALS
Based on the Software They Use

 
R A N K

J D A 
( S A L A RY )

S A P 
( S A L A R Y )

O R AC L E 
( S A L A R Y )

LOGILITY 
( S A L A R Y )

EXCEL 
( S A L A R Y )

OTHERS 
( S A L A RY )
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